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The availability of charging infrastructure plays a decisive role in the 
market ramp-up of electromobility. From the point of view of 

Mercedes-Benz, the European Commission has already set the right 
course with its proposal for the mandatory installation of public 

charging points in Europe. From our point of view, swift adoption of 
the project and conducive framework conditions for the rapid 

expansion of the charging infrastructure in the Member States of the 
European Union (EU) are now important. 

 
The market ramp-up of electric vehicles and the establishment of a charging infrastructure are 
progressing steadily. However, the number of vehicles increases significantly faster than the 
available number of charging points. For customers, the national and international availability 
of charging infrastructure in the countryside and on main traffic axes is decisive for the use of 
electric vehicles. This should be taken into account, as the success of electromobility depends 
essentially on the acceptance of the users. 
 
Mercedes-Benz is contributing to the market ramp-up of electromobility and is therefore 
demanding future-oriented framework conditions in order to meet the current challenges. 
 

• Acceleration of approval procedures 
An important measure for quickly expanding the charging infrastructure is an 
acceleration of the approval procedures. Fast approval of the electrical mains 
connections in particular is critical to success. 
 

• Focus on fast charging networks 
The focus of the build-up should be on quick charging stations with high charging 
capacity. This applies in particular along the freeways, but also for inner-city charging 
hubs, as the acceptance by the users is particularly high here. Fast charging networks 
are therefore an important building block for the success of electromobility. 
 

• EU-wide framework conditions for a customer-oriented ecosystem 
Charging for customers should be simple and convenient. Policies should create 
appropriate framework conditions for a customer-oriented ecosystem. This includes, 
but is not limited to, EU-wide roaming, interoperability (i.e. consistent application of 
technical standards at charging stations and the processes related to charging) and 
simple payments.  

 

https://group.mercedes-benz.com/documents/company/advocacy/mercedes-benz-ea-positionspapier-elektromobilitaet.pdf
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Mercedes-Benz offers customers a large network with numerous charging points and fast 
charging stations 
With Mercedes me Charge, Mercedes-Benz is currently providing customers with one of the 
largest charging networks. It encompasses over 1.1 million charging points worldwide, more 
than 450,000 of them in Europe. This also includes IONITY, Europe's leading fast charging 
network, which is represented in 24 countries and includes over 450 charging hubs in Europe. 
Mercedes-Benz is also planning to set up its own fast charging network in Europe, North 
America, China and other core markets as early as 2023. 

https://group.mercedes-benz.com/innovation/drive-systems/electric/high-power-charging-network.html
https://group.mercedes-benz.com/innovation/drive-systems/electric/high-power-charging-network.html

