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ESG as a sustainability indicator

Sustainability issues are an integral part of Mercedes-Benz's business
strategy. We will only be successful in the long term if we conduct our
business operations responsibly. In this way, we create added value for all
our stakeholders - for our customers, employees, investors, business
partners and for society as a whole.
This includes, among other things, the electrification of the Mercedes-Benz portfolio, which has
been progressing with great strides for some time. The goal is to achieve a share of up to 50 percent
of plug-in hybrids and battery-electric vehicles by 2025. In addition, the Group wants to become
fully electric by 2030 wherever market conditions allow.
Compared with 2020, we are also aiming to at least halve CO₂ emissions per car over the entire life
cycle by the end of this decade. In addition to the electrification of the vehicle fleet, the most
important levers for this are charging with green electricity, improving battery technology and
extensive use of recycled materials and renewable energies in production. By 2030, it is planned to
cover more than 70 percent of the energy demand in production with renewable energies. This is
to be achieved by expanding solar and wind energy at our own sites and by concluding further
corresponding power purchase agreements.
As a manufacturer of cars and vans, we want to create long-term added value for all our
stakeholders in an economically, environmentally and socially sustainable way. ESG criteria are an
important guideline for our sustainable actions in the company. The abbreviation ESG stands for
"Environmental", "Social" and "Governance".
Dealing with climate change is one of the greatest tasks in human history. Therefore, one of our
most important transformation goals is CO₂ neutrality, which we have firmly anchored in our
sustainable business strategy. With the ambitious goals of our "Ambition 2039", we at MercedesBenz are clearly committed to climate-neutral mobility.
The Paris Agreement is more than a commitment for us, we are convinced that we will only achieve
the goals through collective action by politics, business and society at large. In order to further
advance the spread of electric mobility, we must also accelerate the expansion of green
infrastructure - a very demanding task that politicians, energy suppliers and car manufacturers can
only solve together.
Likewise, social responsibility is an important factor for the long-term success of our company; this
also applies to our shareholders, suppliers, business partners and customers as well as our
employees and social partners. In this way, we want to continuously contribute to social peace as
well as global prosperity. However, a prerequisite for assuming this responsibility is that we are
competitive and remain competitive in the long term.
Our governance structure supports the implementation of our sustainable business strategy. We
have specified certain criteria from the areas of environment, social affairs, responsible corporate
governance and also digitalisation in the remuneration of the Board of Management as well as the
managerial staff and, among other things, have taken into account the decarbonisation targets as
part of our "Ambition 2039".
As our advocacy strategy is aligned with the corporate strategy, ESG criteria are also increasing in
importance in political advocacy.
For example, we are committed to positioning the company as a driving force in sustainability and
climate protection issues.
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